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Course Outcomes 

Marketing Management 
201

CO1:- To introduce the concept of Marketing Mix as a framework for Marketing Decision making 
CO2:- To emphasize the need, importance and process of Marketing Planning and Control 
CO3:- To sensitizes the students to the dynamic nature of Marketing Function. 

CO2:- To study in detail, various tools and techniques in the area of finance 

Financial Management 
202

At the end of course, students will be able to-
CO1:- To understand various concepts related to financial management 

CO1:- To understand the role of HRM in an organization 

CO3:- To develops the analytical skills this would facilitate the decision making in Business situations. 

Human Resource Management 
203

At the end of course, students will be able to-

CO3:- To understand applications of various quantitative techniques in managerial settings 

Decision Science
204

At the end of course, students will be able to-
CO1:- To understand role of quantitative techniques in managerial decision making 
CO2:- .To understand process of decision problem formulation 

CO2:-

To understands the relationship between Operations & SCM and other business functions, such as

 Marketing, Finance, Accounting, and Human Resources. 

Operations & Supply Chain Management 
205

At the end of course, students will be able to-

CO1:-

To develop an understanding of the strategic importance of Operations & SCM and how it can

 provide a competitive advantage in the marketplace 

 

Management Information System

CO3:-

To develop knowledge of the issues related to designing and managing Operations & SCM and the 

techniques to do so. 

CO2:- To learn to gain competitive advantage through people 
CO3:- To learn to study and design HRM system 
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CO3:- To impart skills of using MS Outlook and basic social networking tools 

213
At the end of course, students will be able to-

CO1:- To gives students mastery of MS Office. 
CO2:- To enhance personal productivity through advanced features of MS Word, MS Excel & MS PowerPoint 

CO2:- To develop process thinking for developing procedures 
CO3:- To make students aware of various business functions & responsibilities 

Computer Aided and productivity Tools Lab 

Business System & Procedure 
212

At the end of course, students will be able to-
CO1:- To understand Business as an integrated system 

CO1:- To expose students to the relationship between political power and geographic space 

amidst world economic system 

CO2:- To help students understand various facets of international political economy & national system

 political economy 

CO3:- To develop abilities to appreciate the interrelationship between the trading system, international 

financial system and the participants in the changed economic system 

CO3:- To develops new ability to practice new problem solving skills in group and use these

Geopolitics and World economic System 
211

At the end of course, students will be able to-

At the end of course, students will be able to-
CO1:- To encourage students to develop and use balanced self-determined Behavior 
CO2:- To help students in enhancing self, increasing life satisfaction and Improving relationships with others 

210
Life Skill Lab (210)

CO2:- To learn to use Information Technology to gain competitive advantage in business 

CO3:-
To learn from, with a view to emulate, entrepreneurial ventures in e-Commerce and m-Commerce 

206
At the end of course, students will be able to-

CO1:- To develop conceptual understanding about latest developments in the field of Information 

Technology and the impact of I.T. in managing a business 



 


